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	Date
	

	Activity
	

	Key contact
	



Background
Define scope of activity, relevant background information, current activity that supports plan, key dates, etc.


Objectives 
Please provide an overview of the campaign and specific objectives for the creative required (including word count) 


Measures and targets 
Outline specific measures and targets that will demonstrate achievement of objectives 

	Measure
	Previous campaign results/baseline
	Target

	i.e. Conversion through enquiry form submission
	
	

	Page views
	
	

	Users (unique) to page
	
	

	Social media reach
	
	




Target Audience
Outline your target audience groups, not just generically but by demographics, psychographics, geographic locations, specific interests, etc. Be as specific as possible. 

[bookmark: OLE_LINK1]Primary:

Secondary:

Emotional connection
Different targets will respond in different ways. Do we want them to get excited about something? Do we want them to feel confident, or better informed? 


Unique selling points
Are we creating something to compete against an opposing University’s offering? If so, what do they do that we love/hate? What do we do that will make Flinders stand out to the target market?


Key messages
Outline key messages that need to be communicated to the target audience. Specify any existing content to be included (case studies, testimonials, etc.). What’s the most important message you want to convey? 


Call to action 
What is the call to action, i.e. what do you want people specifically to do? Include relevant URL to click through


Channels
Outline proposed channels you will use to reach your target audience. Which is the primary channel?

	Channels
	Ideas/opportunities

	Outdoor
	

	Radio 
	

	Print
	

	Digital
	

	Video
	

	Cinema
	

	Website
	

	Other
	




Visual properties / Character / Tone
Outline the way it needs to talk to people (visually and verbally)

☐ Corporate
☐ Succinct
☐ Direct
☐ Punchy
☐ Warm
☐ Fun
☐ Conversational
☐ Professional
Reference material
Imagery, websites, examples that help bring the brief to life. Any competitor material we should be aware of?

Timing
What are deadlines for first draft, final draft, etc.? 


Budget
What is budget for printing and distribution?
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